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Digital is still our
shopping destination

The return of brick-and-mortar shopping following the pandemic hasn’t slowed
eCommerce sales in 2022. In fact, online sales remain at 14.5% of total retail sales
in the U.S. (U.S. Census Bureau). To help you successfully prepare for the holiday

season this year, we've created this report to break down what to expect from
eCommerce in Q4.

850/ of consumers will include online shopping in their
O holiday plans this year (NPD)

(o) of all global retail sales will come from eCommerce
20 /0 by the end of 2022 (Statista)
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https://www.census.gov/retail/index.html
https://www.npd.com/news/thought-leadership/2021/2021-holiday-shopping-behavior/
https://www.statista.com/statistics/534123/e-commerce-share-of-retail-sales-worldwide/

Holiday consumer
behavior overview

(o) consumers perceive your brands through
76 /o customer support (FastCompany)
of mobile shoppers have changed their mind

76% about which retailer or brand to purchase from

after online searches (Google Think)

140/ projected increase in eCommerce holiday sales
O this year (Deloitte)
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https://www.fastcompany.com/90763030/four-ways-customer-service-can-build-or-ruin-your-brand
https://www.thinkwithgoogle.com/marketing-strategies/app-and-mobile/marketing-guide-holiday-shopping-2016/
https://www.prnewswire.com/news-releases/deloitte-holiday-retail-sales-expected-to-increase-4-to-6-301622590.html

Trend: Social commerce is
influencing consumers to
buy more, more often
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Social network
influence by the
numbers

® 67% influenced by Facebook
® 57% influenced by YouTube
52% influenced by Instagram

Source: McKinsey
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(1 58%

say social media has
influenced holiday shopping
decisions (McKinsey)

77 19%
77 19%
expected social commerce
sales growth YoY (Statista)



https://www.statista.com/statistics/277045/us-social-commerce-revenue-forecast/
https://www.mckinsey.com/business-functions/growth-marketing-and-sales/our-insights/us-holiday-shopping-2021-strong-demand-meets-big-challenges
https://www.retaildive.com/news/mckinsey-87-of-gen-z-will-use-social-media-for-holiday-shopping-inspirati/609483/

Trend: The fear of inflation
Is changing consumer
spending habits
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AV
O
of consumers are looking for
O items on sale more often
o (National Retail Federation)

of consumers are purchasing

from brands they wouldn’t $ $ O
normally buy from (National $ 47 /O

Retail Federation)

of consumers are switching to
less expensive alternatives
(National Retail Federation)

21 Influx


https://39b0e71bb08278ea2eed-469ca0c4fb79bce32516138e0c5b993f.ssl.cf1.rackcdn.com/NRF%20Back-to-class%20webinar%207.19.2022.pdf
https://39b0e71bb08278ea2eed-469ca0c4fb79bce32516138e0c5b993f.ssl.cf1.rackcdn.com/NRF%20Back-to-class%20webinar%207.19.2022.pdf
https://39b0e71bb08278ea2eed-469ca0c4fb79bce32516138e0c5b993f.ssl.cf1.rackcdn.com/NRF%20Back-to-class%20webinar%207.19.2022.pdf
https://39b0e71bb08278ea2eed-469ca0c4fb79bce32516138e0c5b993f.ssl.cf1.rackcdn.com/NRF%20Back-to-class%20webinar%207.19.2022.pdf

Trend: Consumers are
buying even earlier this
holiday season

L
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T 42%

more shoppers worldwide plan

O to start buying gifts earlier
this year (SalesForce)

will begin their holiday shopping by o
October. Spending more money @ 31 /O
than those who start after

Thanksgiving (SalesForce)

of consumers are researching
brands online more before
purchasing due to inventory &
i1 Influx shipping issues (Google Think)



https://www.salesforce.com/resources/retail/holiday-readiness/
https://www.salesforce.com/resources/retail/holiday-readiness/
https://www.thinkwithgoogle.com/consumer-insights/consumer-journey/prepare-for-seasonal-marketing-and-shopping/

Ready to
get started
with Influx?

Influx provides fully flexible support teams on
demand that let you scale quickly with simple
month to month pricing.

Our teams work on demand to provide 24/7
customer support with all management and training
included, ensuring that you hit your KPIs and clear
all your tickets without compromising on quality.
Deliver a scalable omnichannel experience across
email, chat, voice, and social media.

Whether you're looking to strengthen an existing
team, clear the backlog, or launch an operation at

scale, we're ready to launch in as little as one week.

Let’s get started —

DX

growth with
full flexibility

247

iImprovement in existing
customer review ratings

9%

single touch resolutions
to drive growth
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https://influx.com/get-a-quote
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